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Definition

Native advertising is paid advertising  
where the ad matches the form, feel, function 

and quality of the content of the media on 
which it appears 
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Latest Research on Native 
Advertising in News Media!





Native Advertising Trends in News Media
• Collaboration between WAN-IFRA and the 

Native Advertising Institute
• Third edition
• 127 respondents from 45 countries
• Both editorial and commercial executives 

• Report will publish from 
nativeadvertisinginstitute.com



Attitude towards !
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Sales and Services!







35%	  





28%	  







65%	  





Budgets!















Five Keys to Success!



Be	  Strategic	  
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Be	  Ambi7ous	  





Be	  an	  Agency	  
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Be	  Persistent	  





Be	  Transparent	  
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Thank you! 
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